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SPSS data and variable views

SPSS data editor window always contains two sheets: The first sheet (the date
view)-the one we just saw displays our data. A second sheet (the variable view)
shows the meaning of data values and variables as shown below.
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SPSS variable views
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Importing Data into SPSS

If you already have data that are in SPSS file format (file extension “.sav”), you can simply
open that file to begin working with your data in SPSS. However Once the data in your Excel
file, it can be imported into SPSS by following these steps:

Click on File then Open. After that click on Data. In the Files of type list select Excel (*.xls,
* xIsx, *.xIsm) to specify that your data are in an Excel file as shown below.
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The Opening Excel Data Source window will appear as shown below.
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Data analysis

For data analysis click on analyze then descriptive statistics dialog window as shown below.
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SPSS Output Window

After running descriptive statistics, the results appear in a different window, known as
SPSS output viewer window as shown below.
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Descriptive Statistics
[+ Minimum | Maximum Mean Std. Deviation
score 10 1 4 2.80 1.476

Valid M (listwise) 10




Saving SPSS data file click on file then save data as shown below
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To make graph, click on analyze, then click on descriptive statistics, and then
frequencies. After that click on chart
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For One-Way ANOVA test click analyze then Compare Means. After that click on One-

Way ANOVA as shown below.
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SPSS Output Window

After running descriptive statistics and One-Way ANOVA, the results appear in a different

window, known as SPSS output viewer window as shown below.
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Saving SPSS data file click on file then save data as shown below
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For Two-Way ANOVA test click analyze then general linear model.
After that click on univariate as shown below.
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SPSS Output Window

After running two-Way ANOVA, the results appear in a different window, known as
SPSS output viewer window as shown below.
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Saving SPSS data file click on file then save data as shown below
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For T-test click analyze then Compare Means. After that click on independent sample T
Test as shown below.
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SPSS Output Window

After running T- test, the results appear in a different window, known as
SPSS output viewer window as shown below.
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F Sig. 1 df Sig. (2-tailed) Difference Difference Lower Upper
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assumed N7 9.564 758 833 2.626 -5.064- 6.720
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Saving SPSS data file click on file then save data as shown below
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VUl
as shown below.
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SPSS Output Window

After running T- test, the results appear in a different window, known as

SPSS output viewer window as shown below.

T-Test
[DataSet(]
Paired Samples Statistics
Std. Error
Mean I Std. Deviation Mean
Pair1 postmodule 2217 G 4.956 2.023
premodule 20.00 [i] 2.898 1.183
Paired Samples Correlations
] Correlation Sig.
FPair 1 postmodule & premodule 844 032
Paired Samples Test
Paired Differences
- 95% Confidence Interval of the
Std. Error Difference
Mean Std. Deviation Mean Lower Upper t df Sig. (2-tailed)
Pair 1 postmodule - premodule 2167 2.927 1.185 -.905- 7238 1.813 130




Saving SPSS data file click on file then save data as shown below
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SPSS Output Window

After running chi-square, the results appear in a different window, known as
SPSS output viewer window as shown below.

farm Insert Format Analyze Crirect Marketing Graphs Litilities Add-ons Window
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gender * driving Crosstabulation

driving
Yes Mo
aggressive aggressive Total

gender male Count 25 75 100
Expected Count 17.5 g82.5 100.0

%% within gender 25.0% TE. 0% 100.0%

female Count 10 a0 100

Expected Count 17.5 82.5 100.0

%% within gender 10.0% 90.0% 100.0%

Total Count a5 165 200
Expected Count 25.0 165.0 200.0

%% within gender 17.5% 22.5% 100.0%

Chi-Square Tests

Asymp. Sig. Exact Sig. (2- Exact Sig. (1-
Walue ot (Z-sided) sided) sided)
Fearson Chi-Sqguare 7.raz2® 1 .00s
Continuity Correction® 5.788 1 .oog
Likelihood Ratio 2.007 1 005
> Fisher's Exact Test 009 004
.I-ﬂ_-.lsnsenacri:t?rnl;lmear f.753 1 005
M ofvalid Cases 200

a. 0 cells (0.0%%) have expected count less than 5. The minimum expected countis 17.50.

b. Computed only far 2 2x2 table



Saving SPSS data file click on file then save data as shown below
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