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THE SOURCE TEXT
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TECHNICAL EXPRESSIONS OF MARKETING

Purchasing mannerss) il Jalail
producers (sl

Marketer {58 soall

Purchasing process 4 il 4xlaal)
Purchasing decision (! &l ) all
Marketing mix s& sl g 3all
purchasing behavior ¢l il & gl



GOOGLE TRANSLATION

It is important to study the factors that affect the behavior of individuals and shape
their buying patterns, which must be given special importance by both producers and
marketers, given that these factors play a major role in analyzing the purchasing
process that the consumer performs. The aim of the research is to find explanations
for the behavior that the consumer follows in the buying process based on all the
factors that affect his purchasing decision, because that will help them in disposing of
their goods in an appropriate and satisfactory manner to the consumer. The research
came out with a set of results and proposals, the most important of which is the
necessity for companies that manufacture goods to focus on advertising as an
important element in the marketing mix, in addition to focusing on geographic factors,
demographics and social classes because of their impact on the purchasing patterns
of individuals, and thus on their purchasing behavior.



PROBLEMS IN THE ABOVE TRANSLATION

OO h W0 DD =

- using (the) many times even if it is not necessary

- literal translation like (pattern) and (shape) and so on
- given that/ incorrect use/ better to say (accordingly)
- and thus / no need for using

- very long sentences

You can figure out other problems in translation above



SUGGESTED TRANSLATION

It is important to study the factors effecting people attitudes and forming purchasing
manners. Producers and marketers must pay special attention to this point due to its
role in analyzing consumers purchasing process. The study aims at justifying consumers
behavior of buying process which is based on certain impressive factors can decide
purchasing . They will benefit from this through buying their goods satisfactorily

The study resulted many recommendations, the most important, it is very necessary to
consider advertisement by producers as it is and an important factor in marketing
mix. In addition, the importance of considering geographical and demographic
factors and social classes is of influential effect on individual buying pattens and
decision



